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Can you make people
happy?
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Suneel Mistry

« 10+ years across finance,
conservation, education and tech
Worked in Canada, The Caribbean
and South America

Chronically Online

Curious Marketer

Storyteller




Community is strategic

Across 1,700+ ads, ideas grounded in
empathy, and reflecting audience
identity, emotions, or values are 79%
more likely to drive brand choice.

* Ipsos, 2025

Why should you care?
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43% of perceived business
value comes from
emotional attachment
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44

42% of sales leaders cited recurring

revenue as their top revenue source.
« 2025: Salesforce State of Sales
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July 16, 2024

jackhopps 7/16/2024 6:04 PM
Hey everyone, I'm a beginner content creator and wondered what software you all use to get music into premiere
pro?

. @jackhopps Hey everyone, I'm a beginner content creator and wondered what software you all use to get music into premiere pro?
maynard 7/16/2024 &:12 PM

| use musicbed but i think there are free music libraries online as well 5? Community highlights o

@ @jackhopps Hey everyone, I'm a beginner content creator and wondered what software you all use to get music into premiere pro? Off-Day Thread: 04/13/2026 - Kevin
Barker Edition

20 votes « 81 comments

July 23, 2024 .

. u/ThQp - 2 hr. ago

[Blue Jays] OFFICIAL: We've acquired INF Lenyn Sosa from the White Sox in exchange
for Minor League OF Jordan Rich and a player to be named later or cash

considerations. To make room, RHP Shane Bieber has been transferred to the 60-day
|

Tips on Going to a Blue

Jays Game
107 votes » 85 comments

&)

maynard 7/16/2024 6:12 PM

where are you getting your music from atm?

UZusecam 7/: 024 11:31 AM
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Hello guys, i have a question, if | zoom manually with vintage/cine lens, will the focus remain the same or change?

= Hello guys, i have a question, if | zoom manually with vintage/cine lens, will the focus remain the same or change?

24 11:36 AM

maynard 7/2:

e

it depends if the lens extends or not
some lenses can zoom without extending, like the sigma 16-28 or the tamron 17-28
so the distance from the glass to the talent doesnt change

but if the lens does extend, then you are changing the distance between the subject and the glass, so the focus
point will probably move
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Toronto Blue Jays

Home of Canada’s team! News, game
threads, analysis, and everything in
between. Let's go Blue Jays! @ ca

B Created Feb 4, 2011

@ Public
248K 37K
Jays Fans Blue Jays in Flight!
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A Collective Side by Side,
EXperience l
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Not Alone




Be personal

» specificity allows people to connect
- tell niche stories
« guality over quantity
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Chris Kempczinski

249 posts 125K followers 18 following

Proud dad, husband and @dukeuniversity alum | Chairman and CEO of
@mcdonaldscorp

%@ Followed by gunnarolla and kitao_sakurai

Donald's
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Inclusion as the
starting point




Journey over
the destination

— viewers want to watch you
figure it out

— invite collaboration & feedback

— let your audience grow with you
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How do we measure this?




@7 Tell your story
 Educate senior leaders

- Build manual tracking
- Collaborate with analytics teams
- Be ready for failure




Change over time

« Connection

o Comments & Shares

o Member response rate
 Engagement

o Return rate

o Loyalty
o Time on site




Customer Lifetime Value

(CLV)

CLV = (((Average Order Value) x (Purchase Frequency) X (Customer
Lifespan *years or months*)) /100)

The Active Member Rate
(AMR)

AMR% = ( (Active Member/Total Members) x

AMR% = ( (Average Ims%cs).?ionsﬁ otal Members) x
1



What defines
your ship

what do you want people to
know you for?

what if your main product becomes
obsolete?

what happens during a crisis?

N 2 2 2

how do rebrands change your vision?




MARKETING
FU1URE
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